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Vision
AUS official vision |
% “American University of Sharjah (AUS) will be
the region's leader in higher education, known
for excellence and innovation in teaching,

learning, research and service.
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AUS vision and mission statements are in line
with the objectives of the Academic Start-up
Incubator.
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It is not a cluster of classroom:s.
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Exchanges innovative ideas .

Transl'oncep’rs into a business reality.

Connects current students with alumni |
Creates a community

Turns the AUS campus into a living incubator.
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These are the benchmarks of success for the Academic Start-up
Incubator:

% 1. Creativity: The quantity and quality of new ideas and

conceptfs. —

% 2. Innovati ication of projects, content and

The quantity and quality of user-



It increases student participation and make them aware of

the close relationship between university and the job

market.

% |t makes the transition period from university to the
business world shorter, since it creates opportunities and
channels for university-industry interactions.

% |t creates and enhances strategic por’rnerships beveen
university, public and private sectors.
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Are marketing and adverfising students well prepc:red in the

age of disruption?
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